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How did we manage to reduce adolescents
alcohol consumption in the Netherlands?

Wim van Dalen, director STAP 18-11-2014



1960-1975: alcohol consumption in the
Netherlands raised with more than 300%

Liters pure alcohol
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Policy reaction in the 70-ties and 80-ties

 More effective alcohol and traffic measures
(breathalysers)

« National alcohol policy proposal :*‘Alcohol & Society’
(1987) based on WHO advise report:

* pban alcohol marketing
* raise alcohol taxation
* national awareness campaign
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Policy reaction in the 70-ties and 80-ties

 More effective alcohol and traffic measures
(breathalysers)

« National alcohol policy proposal :*‘Alcohol & Society’
(1987) based on WHO advise report:

* pban alcohol marketing X skipped by lobby
* raise alcohol taxation X skipped by lobby
* pational awareness campaign!!
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1987-2000 National Alcohol Awareness DRANK

maakt meer kapot dan je lief is
e — = e

« Campaign was first focussed on adult drinkers:

Slogan: ‘Alcohol damages more than you'd like’

L ——

‘Mama, how long you keep on drinking
with aunt Els. I'm so hungry..’
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1987-2000 National Alcohol Awareness
Ma ' '

* Alcohol industry protested: the problem is the
consumption by specific groups, not the product as such

« Especially the spirits sector was not pleased:
*The word DRANK refers more to booze than to beer
and wine

DRANK

ST%P maakt meer kapot dan je lief is
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il New hope for the spirits sector : alcohol pops became f ,
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From 1987 until 2000: a long term

mass media alcohol awareness campaign __DRANK

maakt meer kapot dan je lief is
e —— e ———— = e

Soon after the start the target group became youngsters in
stead of adults...

*Do you know do you care?

*Are you stronger than booze?

*The campaign was extended with
the peer approach
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BLOODY MARY COLA-TIC WHITE-BEER



Sadly enough our long term creative and

appreciated campaign during a period of 14 years

« The average starting age became below 13
« Parents stayed very tolerant and many promoted

the ‘learning to drink at home’ method to their children
« The number of alcohol intoxications was growing

« Dutch youngsters were classified by the Minister of
Health as the most heavy drinkers of Europe
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@ It seems that drinking became even more popular
P



Binge drinking: Dutch boys highest in Europe

Boys

Ireland (32)
Metherlands (28)
Isle of han (27

Linited Kingdom (27)

halta (25)

Cenmark (24)

Morway (24)

Belgium (22

Latvia (227

Slowvenia (22)

Lkraine (227

Bulgaria (21)

Estonia (20

Faroe |slands (19)
Greanland (19)
Czech Republic (18)
Russia (Moscow) (17)

Portugal (18)

Sweadan (18]

Croatia (15)

Finland (15)

Slowak Republic (15)
Switzarland (15)
ltaly (12)

Lithuania (132)

Greace (11)

lceland (11)

Foland (11)

Romania (11)

Cyprus (10)

France (9]
LA (9)
Hungary (8)
Turkey (5 cities] (&)
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Figure 45b. Froportion of boys and girls whe reported “binge drinking’ 3 times or more during the last 30
d&yS. 2003, values within brackets refer to all students. Data sorted by all students. Turkey: Limited geographical coverage. US4 Limited comparability




Dutch youngsters in the country site created their own drinking places
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But from 2003: less youngsters
(12-16) start drinking




Less alcohol users under 16
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(did you drink the last month?)
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What happened ?

Not only one thing...




*to focus mainly on awareness/ responsibility of parents

*to introduce a new law: sellers were obliged to determine
unmistakable the age of young buyers (ID-check)

*to increase enforcement

*to start with mystery
shopping research
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2005: A national alcohol awareness campaign for




Er ziin nog steeds ouders
die ‘t normaal vinden dat een kind
van 12 alcohol drinkt.






Functionel activity in the brains
of two 15 year old youngsters;
right is drinking from his 12th
(Susan Tapert California)
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15 year old non-drinker 15 year old heavy drinker



Dutch health educators learned more about adolescent
brain development....

Volume Adolescence

Metabolism

Myelination

Blood Flow

RATE OF CHANGE 2

Receptors

Synaptic
Refinement

Prenatal Post-birth Age

Tapert & Schweinsburg, 2005



Opinion of policy makers and health educators
changed....

* The role of mass media awareness campaigns: no
Impact without policy measures (national and local!) to
restrict availability and marketing.

« School education has no sustainable effect on drinking
behaviour.

* Role parents: say N0 until 16 (later 18) at home in stead
of ‘teaching’ them how to drink moderately.

« Enforcement of age limits has to be an integral part of
alcohol prevention.
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Opinion of policy makers and health educators
changed....

* The role of mass media awareness campaigns: no
Impact without policy measures (national and local!) to
restrict availability and marketing.

« School education have no sustainable effect on drinking
behaviour.

* Role parents: say N0 until 16 (later 18) at home in stead
of ‘teaching’ them how to drink moderately.

« Enforcement of age limits has to be an integral part of
alcohol prevention

Focus on the environment of young people
STIAP In stead of on themselves
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Local governments became more and more

* New role of local government: financing projects,
mystery shop research and better enforcement

* Projects: many awareness activities, meetings for
parents, alcohol free schools, media attention

* Child doctors, mayors and politicians
became non-alcohol advocates
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Logo’s from regional alcohol prevention
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te veel, te jong, te vaak

d Verzuip jij je toekomst
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Alcohol industry, retail and hospitality industry had
to follow...

« Their first slogan: Alcohol not yet 16, you have to wait a
bit.... (was heavily criticized)

 The second one : not yet 16? ...no drop

 Retail: we sell no alcohol below 18
(Law changed: 16 became 18)

WIJ VERKOPEN

geen alcohol <18
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Biggest success: legal age of 16 for lower alcohol
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Biggest worry: if young people drink many of them
become binge drinkers
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Still high figures of alcohol intoxications
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ARIBBEAN RUN
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FLAVOUR

DRINKWUZER INFO
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Thanks for your attention

Wim van Dalen

Director of STAP (Dutch Institute for Alcohol Policy)

President of EUCAM (European Centre for Alcohol Marketing)
wvandalen@stap.nl;
www.stap.nl ; www.eucam.info
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